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Federal Fair Credit Reporting Act  
(FCRA - Public Law 91-508) 

Appendix A to Part 601 
A Summary of Your Rights 

 
The federal Fair Credit Reporting Act (FCRA) is designed to promote accuracy, fairness, and Privacy of information in the files of 
every "consumer reporting agency" (CRA). Most CRA's are credit bureaus that gather and sell information about you - - such as if 
you pay your bills on time or have filed bankruptcy - - to creditors, employers, landlords, and other businesses. You can find the 
complete text of the FCRA, 15 U. S.C. 1681-1681u, at the Federal Trade Commission's web site http://www.ftc.gov/ The FCRA 
gives you specific rights, as outlined below. You may have additional rights under state law. You may contact a state or local 
consumer protection agency or a state attorney general to learn those rights. 
 
� You must be told if information in your file has been used against you. Anyone who uses information from a CRA to take 

action against you - - such as denying an application for credit insurance, or employment -- must tell you, and give you the 
name, address, and phone number of the CRA that provided the consumer report. 

 

� You can find out what is in your file. At your request a CRA must give you the information in your file, and a list of everyone 
who has requested it recently. There is no charge for the report if a person has taken action against you because of information 
supplied by the CRA if you request the report within 60 days of receiving notice of the action. 
You also are entitled to one free report every twelve months upon request if you certify that: (1) you are unemployed and plan to 
seek employment within 60 days, (2) you are on welfare, or (3) your report is inaccurate due to fraud. Otherwise, a CRA may 
charge you up to eight dollars. 

 

� You can dispute inaccurate information with the CRA. If you tell a CRA that your file contains inaccurate information, the 
CRA must investigate the items (usually within 30 days) by presenting to its information source all relevant evidence you 
submit, unless your dispute is frivolous. The source must review your evidence and report its findings to the CRA. (The source 
also must advise national CRA's - to which it has provided the data - - of any error.) 
The CRA must give you a written report of the investigation and a copy of your report if the investigation results in any change. 
If the CRA's investigation does not resolve the dispute, you may add a brief statement to your file. The CRA must normally 
include a summary of your statement in future reports. If an item is deleted or a dispute statement is filed, you may ask that 
anyone who has recently received your report be notified of the change. 

 

� Inaccurate information must be corrected or deleted. A CRA must remove or correct inaccurate or unverified information 
from its files, usually within 30 days after you dispute it.  However, the CRA is not required to remove accurate data from 
your file unless it is outdated (as described below) or cannot be verified. If your dispute results in any change to your report, 
the CRA cannot reinsert into your file a disputed item unless the information source verifies its accuracy and completeness. In 
addition, the CRA must give you a written notice telling you it has reinserted the item. The notice must include the name, 
address and phone number of the information source.  

 

Although this amendment to the Consumer Credit Protection Act primarily regulates the operations of consumer reporting agencies, 
it also affects you, our subscriber. We suggest that you and your employees become familiar with the following sub sections: 
604 Permissible Purpose of Reports  
607 Obligations of Resellers  
615 Obtaining Information Under False Pretenses 
619 Responsibilities of Furnishers & Obligations of Users of Consumer Reports 
 

All four (4) sections are of direct consequence to users who obtain reports on consumers. 
 
Credit Communications Inc., and each repository strongly endorse the letter and spirit of the Federal Fair Credit Reporting Act. We 
believe that this law and similar state laws recognize and preserve the delicate balance between the rights of the consumer and the 
legitimate needs of commerce.  In addition to the Federal Fair Credit Reporting Act, other federal and state laws addressing such 
topics as computer crime and unauthorized access to protected databases have also been enacted. As a prospective user of consumer 
reports, we recommend that you and your staff become fully familiar with all relevant federal statues in which you operate. For 
additional information on federal credit reporting standards, please refer to the Federal Trade Commission's website at 
http://www.ftc.gov/ for the entire text of the Fair Credit Reporting Act.  As Credit Communications Inc. is not a law firm, we are 
unable to offer assistance regarding state or federal law. Any questions or concerns regarding compliance issues should be addressed 
to your corporate legal counsel. 
 

Please confirm you receipt of this notice by signing and returning a copy of this FCRA Acknowledgement. 
 
Company Name:_______________________________________________________________________________________ 
 
____________________________________________________        _____________________________________________ 
Typed or Printed Name      Title 
 
____________________________________________________ _____________________________________________ 
Authorized Signature     Date 
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END USER CERTIFICATION OF COMPLIANCE 
California Civil Code - Section 1785.14(a) 

 
Section 1785.14(a), as amended, states that a consumer credit reporting agency does not have reasonable grounds for believing that a 
consumer credit report will only be used for a permissible purpose unless all of the following requirements are met: 
 
Section 1785.14(a)(1) states: "If a prospective user is a retail seller, as defined in Section 1802.3, and intends to issue credit to a 
consumer who appears in person on the basis of an application for credit submitted in person, the consumer credit reporting agency 
shall, with a reasonable degree of certainty, match at least three categories of identifying information within the file maintained by 
the consumer credit reporting agency on the consumer with the information provided to the consumer credit reporting agency by the 
retail seller. The categories of identifying information may include, but are not limited to, first and last name, month and date of birth, 
driver's license number, place of employment, current residence address, previous residence address, or social security number. The 
categories of information shall not include mother's maiden name." 
 
Section 1785.14(a)(2) states: "If the prospective user is a retail seller, as defined in Section 1802.3, and intends to issue credit to a 
consumer who appears in person on the basis of an application for credit submitted in person, the retail seller must certify, in writing, 
to the consumer credit reporting agency that it instructs its employees and agents to inspect a photo identification of the consumer at 
the time the application was submitted in person. This paragraph does not apply to an application for credit submitted by mail." 
 
Section 1785.14(a)(3) states: "If the prospective user intends to extend credit by mail pursuant to a solicitation by mail, the extension 
of credit shall be mailed to the same address as on the solicitation unless the prospective user verifies any address change by, among 
other methods, contacting the person to whom the extension of credit will be mailed." 
 
In compliance with Section 1785.14(a) of the California Civil Code, __________________________________________________ 
("End User') hereby certifies to Consumer Reporting Agency as follows: (Please circle) 
 
End User           (IS)         (IS N0T) a retail seller, as defined in Section 1802.3 of the California Civil Code ("Retail 
Seller") and issues credit to consumers who appear in person on the basis of applications for credit submitted 
in person ("Point of Sale"). 
 
End User also certifies that if End User is a Retail Seller who conducts Point of Sale transactions, End User will, beginning on or 
before July 1, 1998, instruct its employees and agents to inspect a photo identification of the consumer at the time an application is 
submitted in person. 
 
End User also certifies that it will only use the appropriate End User code number designated by Consumer Reporting Agency for 
accessing consumer reports for California Point of Sale transactions conducted by Retail Seller. 
 
If End User is not a Retail Seller who issues credit in Point of Sale transactions, End User agrees that if it, at any time hereafter, 
becomes a Retail Seller who extends credit in Point of Sale transactions, End User shall provide written notice of such to Consumer 
Reporting Agency prior to using credit reports with Point of Sale transactions as a Retail Seller, and shall comply with the 
requirements of a Retail Seller conducting Point of Sale transactions, as provided in this certification. 
 
 
Company Name: ___________________________________________________________________________________________ 
 
________________________________________________________ 
Authorized Signature 
 
By (print):________________________________________________ 
 
Title:____________________________________________________ 
 
Date:____________________________________________________ 
 


